The e-commerce business has its own character. With the Internet network as the backbone, the transaction process can be done quickly and practically. Different characteristics from the conventional trade proved to be a problem in itself, namely, the difficulty of establishing clear and fair tax rules. There are at least two things that become the problem of taxation caused by e-commerce transactions. The 
Introduction
In the eighteenth century, Benjamin Franklin said, in this world, nothing is certain but death and taxes. However, the evolution of electronic commerce challenges this venerable adage through elaborate tax avoidance schemes across transnational borders. For example, the location of both consumption and sale for digital products is difficult to define and imperfect enforcement capacity allows many remote transactions to effectively escape taxation because they are not taxed at origin or destination. New technologies and digital products challenge the design of decentralized commodity taxes in other countries as well. Canada operates a Goods and Services Tax (GST) with federal and provincial rates; value-added tax (VAT) rates vary within the European Union (EU); and India and Brazil levy state-level rates through their tax systems. [7] .
According to Gunadi, Fiscal justice is more aimed at the state of equity, in the sense equally equal sense of the distribution of the burden of state revenues (taxes) to be supported (paid by all citizens). Fairness (equity) in the tax system includes two aspects, namely horizontal and vertical. But in modern taxation systems, piracy justice is very relative and even seems pseudo and very rude. In practice, Gunadi added, preferences and ease of taxation are made available to certain groups of taxpayers or specific economic sectors. Likewise, the complexity of modern taxation provisions and inadequate quality, tax administration support systems inadvertently (effective) member opportunities avoidance or lack of taxation of some people and this is the cause of injustice. Nevertheless, taking into account such challenges and constraints, it is essential for the government to always seek justice in every tax policy
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Indonesia is one of the countries with the highest economic growth in the world and the largest middle class growth in Southeast Asia. This condition makes Indonesia a fertile ground for business players, especially retail business. The large population (250 million) with per capita income of 3,475 USD is a fat market for these businesses.
In addition, traffic conditions in almost all major cities in Indonesia are jammed to make the Indonesian market a belle for foreign business e-commerce. E-commerce is a business transaction that is done electronically so that transactions between buyers and traders can make any sale and purchase transactions, whenever, and wherever. Such flexibility makes e-commerce commerce favored by the modern society of internet use. Although there has been no empirical research, the growth of e-commerce trade is directly proportional to the decline in congestion rates in major cities in Indone- The 2nd ICVHE become the problem of taxation caused by e-commerce transactions, namely direct taxes and indirect taxes.
Indirect tax is a tax imposed on consumer goods as well as on value added tax (VAT). The difficulty of determining indirect taxes is caused by the development of the world of information technology, so has added new types of digital products or software (software) that can be traded online. This is certainly different from the conventional trade of goods or products can be viewed physically. The sale and purchase transaction of digital products is done online which only involves two parties, without being noticed at all by the state or both countries from the buyer and seller.The second problem that becomes obstacle in applying of e-commerce tax is effort how to detect transaction of goods in the form of digital so that it can be subject to the application of tax compliance, especially the process of digital goods transactions that occur across the country. It is probable that the potential tax is lost when the transaction cannot be known by the tax authorities in both the seller and buyer origin countries.
For tax on income in direct or direct tax, it was found several obstacles and problems caused by the character of e-commerce business. The first problem is the occurrence of doubt in determining the form of permanent establishment (BUT). Usually in conducting conventional trading business, an overseas company wishing to open a branch in Indonesia, it will be taxed on all its business activities. However, with the character and nature of the e-commerce business, the need to open branches is no longer necessary.
While the overseas business actor is free to market their products in various countries including Indonesia.
The second tax problem that arises in e-commerce is the difficulty of determining which countries are entitled to assign and levy taxes on income derived from ecommerce transactions. This is one of them because it is very difficult to track the The results of his research include (a) Any solution for Internet taxation will not be easy. Tax laws should be simple and neutral, and should not be a burden for anyone to comply with the rules. Probably the most difficult resolution to enforce would be a permanent ban on all specific e-commerce and internet taxes. This will avoid the harmful competition effects created by competitive tax rates designed to attract foreign investment. Again, however, such a tax policy filing must be agreed upon by every nation by making the right theory, but in fact, it is highly unlikely to be the same tax policy worldwide. (b) Chen and Smekal (2009) temporarily recognize that the main problem with e-commerce along the international line is that it is a 'sovereignty issue'.
Buyer countries, in general, have no power to force sellers to collect and provide tax revenues to tax authorities. They also cite 'technical issues' in monitoring e-commerce.
In most cases, it is just impractical to expect the importing country of e-commerce to be able to follow and control all phases and traces of transactions. Basu (2007) The researcher also discusses the argument for the principle of purpose as a place to be taxed as appropriate for consumption taxes in cross-border trade. Furthermore researchers also analyzed recent reforms for value added tax in the EU in response to e-commerce. However, the inability to enforce objective taxation effectively across open borders has resulted in a favorable tariff (at least in some cases) for e-commerce transactions.
In the United States, most of the reforms have been bottom up from the state and are intended for the purpose of improving tax enforcement. However, the US State believes that it is burdened with a standard of physical presence for the seller of collection and remittance of the tax, which is inconsistent with the consumption tax on digital transactions.Furthermore, state-level policy solutions make very different practices throughout the country and are likely to make significant compliance costs, especially when including buyer compliance. Reform at the national level either through Congress (such as the Fair Marketplace Act) or the court system appears to be an important next step that can ultimately reduce compliance costs to effectively enforce goals of a series of state sales taxes. We prefer Congressional laws that better reduce uncertainty and improve appropriate compliance and compliance across countries. Top-down national reform is needed given the rapid pressure of changes on Internet technology on the state tax system. Furthermore, the United States can learn from the EU's top-down reform of e-commerce taxation. Recognizing that tax collection in some countries has the potential to create administrative complexity for many companies, the EU simplifies compliance for digital products through cooperative administration, despite the ability to enforce rules in the US context and new margin effects created by oversimplified simplifications. Researchers also recommend further research on commodity tax reform in countries other than the United States; As a country that changed their treatment of digital products. Researchers believe other countries can learn from the effects of these reforms given that e-commerce poses challenges for all tax systems. Fixed business rules have evolved over time and can be easily applied in the conventional tax system that has developed in most countries both in the application of domestic and international tax laws. These rules are developed to ensure a fair and neutral tax system that allows the most efficient allocation of resources in the economy. The business rules have not been easily adapted in the new e-commerce era.
The application of this rule produces systems that influence the behavior of taxpayers to behave in ways that are not characteristic of a fair and neutral tax system. If the tax system is fair and neutral. If a fair and neutral tax system is ideal, attempts to make old rules and regulations work in a dramatically altered environment are acceptable.
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Research Methods
To find out how the fulfillment of four canons of tax (four cannons Adam Smith) on the policy of e-commerce taxation in Indonesia is in accordance with the points of problem formulation, objectives, and benefits of research, then used the paradigm of this research approach is post positivism with data collection techniques through deep interview. The reasons for using post positivism paradigm are among others because researchers will rely on theory in order to provide precise initial guidance and to be analyzed according to the research context.
The data collection of this research using qualitative data collection techniques, with some consideration that is because with this method the data obtained will be more complete, more deeply, credible, and meaningful so that the purpose of research can be achieved. According to Irawan in qualitative research, the methodology used has unique characteristics. These characteristics stem from research issues that start from broad and general questions, flexible, open and qualitative data collection, as well as inferential findings that are inductive and not generalize.
Determination of the type of research is often associated with the objectives to be achieved from the research undertaken. This study aims to provide a description or description of a situation. So that the type of research used is a qualitative descriptive method that is carried out on the fulfillment of the principles of taxation on the policy of e-commerce taxation in Indonesia.
Qualitative data analysis is an analysis performed on non-numeric data such as interviews or reading reports from books, articles, and including non-writings such as photographs, drawings or films, in order to find a common pattern in the form of wordWords. Referring to the analysis of qualitative data proposed by Neuman, the data analysis used in this study is the analysis of qualitative data with narrative method.
Collected field data will be classified and categorized. Furthermore, the classification of data is related to the existing theme in the theory used to obtain the pattern of e-commerce policy based on the results of in-depth interviews. The data obtained will be triangulated data. Triangulation of this data is done by comparing the primary data and secondary data ever done ago compared with the theory used in this study.
Analysis and Discussion
Electronic commerce (e-commerce), although widely known as one of trade alternative that has advantages but many are still vague understanding in this regard. The 2nd ICVHE Both beginners and conventional entrepreneurs also want to participate but have little knowledge of e-commerce. Electronic commerce is actually an electronic commerce.
Conventional trading and e-commerce both occur because of the transaction between suppliers with consumers, only in e-commerce digitization of information flow, goods and money.
For tax purposes it is necessary to clarify the types of products transacted through e-commerce. Differences in definition of services and intangible goods will create legal certainty in the tax treatment of supplies made by companies abroad. The difference also has the potential to avoid tax evasion and smuggling. The similarity with regard to product definition of e-commerce products will make it easier for taxpayers to comply with tax obligations and will support the e-commerce development efforts
themselves. E-commerce adds an entirely new dimension to the already complex world of taxation, along with its enforceability [1] . In particular, the existing problem is territorial jurisdiction. According to Basu, "the disconnection between the geographical basics of the modern tax system on the one hand and the character of the e-commerce region on the other, is at the heart of the challenge that e-commerce provides a new face for taxation." Conference on Artificial Intelligence) [5] .
In June 1998, EU issued a report that how to guarantee revenue from value added tax
and promote e-commerce, which requires 20% value added tax on e-commerce, paid 1. The principles of taxation applied to conventional trading should also be treated against e-commerce transactions.
The CFA (Committee of Fiscal Affairs) believes that existing taxation provisions
can implement these principles.
3. The application of these principles to e-commerce should be drawn up to safeguard fiscal authority by a country, and to achieve equitable distribution of tax bases between countries, and to avoid the imposition of double taxation or nontaxable potential.
4. The process of implementing these principles should involve intensive dialogue between OECD countries with business and non-member countries.
One of the primary responsibilities of any free market governance system is to ensure that the tax policy is simple, effective and enforceable. Inefficient taxes and the government's inability to enforce it, are likely to hamper any economic productivity.The fundamental principle of tax policy is that taxes must be economical, neutral and equitable. Taxes are neutral or efficient when not causing taxpayers to change their behavior in response to taxes. Market forces alone must determine the success or failure of methods in conducting commercial activities. Success or failure should be based on the merit of a business venture and not the fact that one way of doing business produces different tax liabilities on other approaches when the income earned from the activity is the same. The second characteristic of a good tax policy identified by Adam Smith is 'certainty'. All tax obligations must be confident and not arbitrary because it will cause the system to be managed the same done by all taxpayers.
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The 2nd ICVHE induces sub-optimal behavior, which can lead to reduced integrity of the current tax system worldwide.
The permanent establishment in the taxation system of Indonesia occupies a special position because in addition to taxation on the permanent establishment is somewhat different from the taxation of the taxpayer in general, also in connection with the tax treaty, the existence or absence of a permanent establishment is crucial Whether or not a source country imposes a tax on the profits derived by a company domiciled abroad. In the implementation of ecommerce in Indonesia raises several issues and issues about the legal aspects of trade related to the use of the system formed online. Some of these problems include the traditional legal system has the principles of jurisdiction in a transaction, which concerns the place of transactions, contract law and so forth.
E-commerce gives birth to the problem of applying the concept of jurisdiction in the transaction. Place of transactions and contract law must be established cross-border, both regionally and internationally, given the nature of cyberspace that is borderless or does not recognize the borders of a country.
In addition to contract in in this case is a proof of agreement between both parties who make commercial transactions. The problem is that state law on conventional trading considers commercial transactions to be valid, full-strength, and unconditionally specific to be reduced to a written form or also known as paper-based transactions.
While in E-commerce, the contract is made electronically and paperless transaction. Document used is a digital document, not a paper document. Actually oral consent is legal and strong enough in making transactions, but of course easy to attack and sought his weakness when faced with legal issues.
On transactions between private parties, invoices, cover letters, and other commer- 1. Neutrality, taxes should be neutral and fair to forms of e-commerce transactions and between conventional transactions and other forms of e-commerce transactions. Business decisions should be based on economic motivation rather than tax and taxpayer considerations in the same situation and carrying out the same transaction should be taxed at the same rate.
2. Efficiency, compliance costs by taxpayers and administrative costs of the tax authorities should be minimized.
3. Certainty and Simplicity, tax provisions should be clear and easy to understand so that taxpayers can anticipate tax consequences in the development of transactions including knowing when, where and how the tax should be calculated/paid.
4. Effectiveness and Fairness, taxation should produce the correct amount of tax in the right time. The potential for tax avoidance and smuggling should be minimized by still trying to anticipate proportionately to the activity.
5
. Flexibility, taxation system should be flexible and dynamic to support system that always follow technological development and trade transaction development.
Conclusion
Indonesia's tax policy on e-commerce is not yet supported by a comprehensive taxation system on tax systems, supervision, special units and prevention of tax evasion.
Almost all other countries prepare well for taxation on e-commerce transactions. The fulfillment of the four principles of taxation Adam Smith remains the cornerstone that should be held by the government in applying it to e-commerce.
Suggestion
The Indonesian government needs to follow the example of other countries in anticipating e-commerce transactions and make a comprehensive policy move to support the application of e-commerce tax in accordance with the principles of taxation.
